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News 2014
2014 will be the biggest investment year ever for LEGOLAND® Billund. A big new attraction, Ghost- The Haunted House, combined with a new themed bedroom wing at Hotel LEGOLAND and the refurbishment and LEGO® theming of LEGOLAND Holiday Village are bold initiatives which will continue to drive the tourist industry in southern Denmark.
Investments 2014
· Ghost – The Haunted House in the LEGOLAND park

DKK 36 million 
· New themed wing at Hotel LEGOLAND 


DKK 27 million
· Refurbishment and LEGOfication of LEGOLAND Holiday Village 
DKK 17 million 

· Investments 2014




DKK 80 million 

Ghost – The Haunted House
· Size: 800 sq m on two floors
· Highest point: 15 metres 
· Number of LEGO scenes with interactive elements: 9
· The attraction includes two drop towers with an 8-metre free fall and a 50 sq m mirror maze
Drop towers
· No.: 2 drop towers with one 20-seat gondola on each tower
· Capacity: 1,000 visitors per hour
· Height of drop: 8 metres
· G-force: 2.8 G
· Duration: approx. 54 sec.
· Expected height restrictions:
· Accompanied by an adult: min. 110 cm 
· Unaccompanied: min. 130 cm high 
· The ride: The drop towers are sited opposite one another with the crazy scientist’s floating invention in the centre of the room. Visitors will experience mini drops on their way to the top of the tower, from where they return to earth in an 8-metre free fall.
Mirror Maze
50 sq m room packed with mirrors to create a mirror maze. The experience is enhanced by light, air and sound effects as well as other elements designed to confuse visitors’ attempts to find the exit.
LEGO models 
· No.: 149 specially designed LEGO models
· 238,135 LEGO bricks have been used to build the models 
· The attraction has 28 different 80 cm high LEGO mini-Friends figures
· LEGO mini-Friends have been built from 176,540 LEGO bricks 
· It has taken nine LEGO designers 4,400 hours to build all the models 
Miniature LEGO model of Ghost – The Haunted House 
· The model measures 80 x 120 cm
· It has taken two LEGO designers 230 hours to build the model
· Approx. 12,500 LEGO bricks have been used to build the model 

Developing the LEGOLAND Billund Resort destination
· Hotel LEGOLAND 

950 beds
· LEGOLAND Holiday Village 
2,200 beds
· Lalandia 


5,000 beds
· Rest of Billund 

1,800 beds
10,000 overnight guests in Billund in the high season
LEGOLAND Holiday Village
· 44 LEGO pirate-themed hostel rooms
· 60 huts (12 without shower/toilet), with 48 featuring a unique Wild West LEGO theme 
· 152 pitches for tents 
· 25 themed tents 
· 449 caravan sites
· Three service buildings with toilets, kitchen and shower facilities
· Reception and shop have been LEGO themed
· Roads at the camp site have been paved
· Tent pitches have been supplied with power
LEGO models in LEGOLAND Holiday Village
· 516 new LEGO models
· It has taken 8,357 hours to build the models, which corresponds to 12 model builders working full-time for 17 weeks 
· 972,750 LEGO bricks have been used to build the models
New wing at Hotel LEGOLAND
· Area: 1,068 sq m
· No. of rooms: 24 knights-themed rooms – 12% increase in room capacity
· No. of new beds: 140 – 16% increase in the number of beds
· Total no. of beds at Hotel LEGOLAND: 950
LEGOLAND Billund Resort
· LEGOLAND Billund Resort – vision: To create a top-class European family destination together with Lalandia and Givskud Zoo as well as the municipalities of Billund, Vejle and Kolding and their tourist sectors
· A powerhouse for Danish tourism that attracts thousands of tourists to the region each year
· New partners in 2013: Municipalities of Billund, Vejle and Kolding
· New partners in 2014: Municipality of Vejen
· Existing markets 2013: Germany, Norway, Sweden, Finland and the Netherlands
· New markets in 2014: Poland and Russia
